Governor’s Census 2010 Outreach

The Success of the Census, It’s In Hands I

Maryland State Government Complete Count Committee

Preliminary Commitment Sheet for Census 2010 Outreach Materials

“Soft Campaign” (June thru October 2009)
Please complete and return by May 15, 2009

Your answers to these questions will assist the Census 2010 Outreach Coordination team in making
recommendations about the types and quantities of materials to order.

Please provide the following background information:

Census 2010 Coordinator:

Agency:

Telephone and Fax:

Email:

Approximate number of employees in your agency:

Total number of sites where your agency has
offices accessible to the public, clients and/or constituents

Does your agency have at least one site per County and Baltimore City?  Yes No
Number of State-owned non-emergency agency vehicles: Cars
Vans/Trucks

2. Please indicate the quantities of materials* that your agency will need to accomplish the short-
term goals and objectives of its State Employee and Constituent Awareness Program (SECAP)
action plan, for example, material needed for meetings, outreach activities, events and fairs for
the “Soft Campaign” that begins by June and lasts thru the summer and fall 2009.

* Note that example materials listed below may not represent the final items acquired:
Minimum Request Maximum Request

Census Awareness Poster 11" x 17"

Census Awareness Tri-Fold Brochures

Census Outreach Clings (5”7, 7”)
(Vehicles/Glass Doors/Office Windows)

Census Outreach Stickers (3”, 5”)

Census Outreach Wristbands

Census Re-useable Grocery Bags




3. Please list your requirements for materials you desire that are not mentioned above:
Minimum Request Maximum Request

1)

2)

3)

Comments

4. Please check below your agency’s matching pledge for the Governor’s Census 2010 Outreach “Soft
Campaign”. The Governor’s Census 2010 Leadership Team (the Maryland Department of
Planning, Governor’s Office of Community Initiatives and the Secretary of State) is committed to
matching the dollars pledged to acquire outreach materials through bulk purchases. Your agency
will be informed of the actual materials ordered, quantities and cost.

$100 8250 _ S$500 _ $1,000 __ Other, specify $

It is estimated that total material costs will be $15k. With the 100% match by the three Leadership team agencies,
MSGCCC agency contributions of approximately $7.5k are needed. Shown below is an illustrative scenario of agency
pledges that would enable us to achieve our goal:

Pledge $100 $250 $500 $1,000 Total

# of Agencies: 20 6 2 3 31

Total $2,000 $1,500 $1,000 $3,000 $7,500
Preferred Method of Payment: Invoice Stars Transfer Other

All pledges are to be spent or encumbered for materials by June 30, 2010. Please provide below
any information or instructions regarding payment/billing to meet this deadline:

Name of Authorizing Authority:

Signature: Date:

Please complete and return by May 15, 2009:

Send to Linda Janey, Assistant Secretary, MDP at clearinghouse@mdp.state.md.us or by mail:

Governor’s Census 2010 Outreach

c/o Linda C. Janey, J.D.
Assistant Secretary for Clearinghouse and Communications
Maryland Department of Planning

301 West Preston Street — Room 1101, Baltimore, MD 21201-2305

or Faxto (410) 767-333-5381
ATTN: Linda Janey, J.D. — Assistant Secretary for Clearinghouse and Communications


mailto:clearinghouse@mdp.state.md.us

